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LO1 - make objectives SMART
Who is your famous endorsement? add details and justify
explain combination of techniques
how does your promotional mix relate to target market and complement each other

LO2- structure missing
evidence of review of practice pitch and changes made including development of pitching skills
LO4 - review missing

Aaron
LO1 - brand identity missing
finish planning a brand factors
LO2 - structure missing
LO3 - evidence of review of practice pitch and changes made including development of pitching skills
LO4 - PART 2 missing


Kennedy
LO1 – Add more examples to branding
Explain why brand identity will b successful and why combination works & link to target customer
Make objectives SMART
LO3 – Add more detail to factors when planning a pitch

Milan
LO1 – Add moe examples to branding
Make objectives SMART
Link promotional mix together and link to customer profile
Lois
LO1 – combination of branding methods
Make objectives SMART
Link promotional mix together and link to customer profile.
LO2 – structure missing
Lo3 Copy of final pitch
Lo4 – review missing

Ion
LO1 – factors when planning a brand
LO2 – Factors when planning a pitch missing
Change ‘Questions asked’ to Questions I may be asked and include answers
Put improvement to practice pitch on separate page.
LO4 – part 2 missing


Casey
LO1 – Brand identity – logo, strapline etc missing
How does promotional mix complement each other and link to target market

Jake
LO1 – add detail to brand identity
Finish promotional mix
LO4 – Part 2 missing

Kaden
LO1 – all missing
LO2 – all missing
LO4 – part 1 – add detail to and complete part 2.

Josh
LO1 – all missing
LO2 – all missing
LO4 – part 1 – add detail to and complete part 2.

Kamilla
LO4 – add more detail to part 2 include strengths an areas for development

Toby
Lo1 – Branding methods missing – logo etc
Lo2 – Factors planning a pitch missing
Answers to questions needed
Lo4 – missing

Kendra
LO1 – more detail on promotional mix – be more specific
Lo2 – Factors when planning a pitch missing
Do answers to the questions
LO4 – Summary of part 2 – strengths and areas of development needed

Milly
LO1 – Factors when planning a brand needed
Add combination of mix & links to customer profile
Lo2 – Factors when planning a pitch missing
Questions and answers missing
Lo4 – review missing

Harry
Lo1 – All missing
Lo2 – Factors missing
Questions and answers
LO3 – evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – review missing

Sofia
LO1 – Factors planning a brand missing
Brand identity missing
Combination missing
LO2 – Factors of planning a pitch missing
Questions and answers missing
Lo3 - evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – use headings from sheets Part 1 & 2 to add more detail and finish the review.

Greg
LO1 – Factors of planning a brand
Combination of branding methods
LO4 – add more strengths and areas of development especially part 2.

Ebony
Lo1 – objectives & make SMART
Promotional mix missing and combination
LO2 – factors when planning a pitch
Questions and answers
LO3 - evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – missing

Tillie
LO1 – examples needed
Lo2 – Questions and answers – change title to questions I might be asked
Structure missing
Lo3 – Feedback to others sheets – leave on my desk
evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – add detail – inc strengths and areas for development

Gabe
Lo2 – Questions and answers
Structures
Lo3 - evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – missing

Jack p
Lo1 – Brand identity – logo etc. missing
Objectives – missing
Promotional mix – missing
LO2 – Factors when planning a pitch missing
Questions and answers missing
Lo3 - evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – review missing
Finn
Lo2 – Questions and answers - missing
Structure – missing

Ryan
LO1 – make objectives SMART
How mix complements each other

Jennie
Questions and answers - missing
LO4 part 2 – missing

Emma Jane
Lo2 – structure missing
Lo4 Part 2 missing

Alvis
Lo1 – finish brand identity
Promotional mix needed
Lo2 – Factors when planning a pitch to finish
Questions and answers
Lo3 – Evaluation of practice pitch and changes

Daniel
Lo1 – why branding with examples to finish
Lo4 – review missing

Timea
Lo4 – finish review

Kuba
Lo1 – more detail in why branding and examples
Lo2 – finish factors when planning a pitch

Roisin
Lo2 – Factors when planning a pitch missing
Pitch to be printed
Lo3 - evidence of review of practce pitch and changes made including development of pitching skills
Lo4 – review missing







Jay
Lo1 – to finish
Lo2 – Promotional mix missing
Questions and answers missing
Structure missing
LO3 - evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – missing

Emily
Lo1 – Brand identity – logo etc missing & combination
Lo2 – Factors when planning a pitch missing
Answers to questions missing
Structure missing
L03 – evidence of review of practice pitch and changes made including development of pitching skills
Lo4 – missing

Leo
Lo1 – more of why branding is used
Lo2- answers to questions
Structure
Lo4 – missing

Ciara
Lo2 – Factors when planning a pitch missing
Answers to questions
Lo4 – Visual aids section not finished.
